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Bachelor of Arts in Management 

 

Curriculum 

Transferred Courses (Liberal Arts & Electives) at least 63 credits 

Cultural Perspectives 9 credits 

CP150, Christian Tradition (3 cr) 

CP325, Epoch-Making Events in Science (3 cr) 

CP410, Living Issues (3 cr) 

Business Requirements (minimum grade of C- or better) 51 credits 

BS316, Finance and Accounting for Non-financial Managers (3 cr) 

BS319, Information Systems Today (3 cr) 

BS323, Marketing Management (3 cr) 

BS330, Human Resources Management (3 cr) 

BS331, Comparative Economic Systems (3 cr) 

BS365, Organizational Theory & Design (3 cr) 

BS370, Negotiation and Conflict Resolution (3 cr) 

BS404, Business Research Methods (3 cr) 

BS420, Self and Team Management Skills (3 cr) 

BS433, Business Policy and Strategy (3 cr) 

BS436, Training and Development (3 cr) 

BS446, Business Capstone Project (6 cr) 

BS470, Principles of Management and Leadership (3 cr) 

BS475, Ethics for Business (3 cr) 

BS480, Business Law (3 cr) 

LA300, Professional Communication (3 cr) 

Degree Total: 123 credits 
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Course Descriptions 

BS 316, Finance & Accounting for Non-

Financial Managers 
This course is designed to be an introduction to 
finance for the non-financial major. Students will 

learn basic accounting and finance principles and 

practices, with emphasis on application in the 
management decision-making process. 

BS 319, Information Systems Today  
This course provides an introduction to the 
foundations of information systems, their 

underlying technologies, and their role in 
contemporary organizations. The primary 

emphasis is to help students understand what 

information systems are, what types of 
organizational information systems are currently 

in use, and how they have become a vital part of 

modern organizations. The technological, 

organizational, social, security and international 

aspects of information systems will be examined 

with current applications and case studies 

BS 323, Marketing Management  
This course focuses on the major decisions that 

marketing managers and top management face in 
their efforts to harmonize the organization's 

objectives, capabilities, and resources with 

marketplace needs and opportunities. Students 
inspect the major economic, social, and global 

forces that confront the marketing manager 

today. 

BS 330, Human Resources Management  
This course is designed to provide students with 

a complete and comprehensive review of 
personnel management concepts and techniques. 

The course will focus on essential topics, 

including job analysis and design as well as job 
enrichment strategies. Other essential topics to 

be examined include testing techniques and 

analysis, compensation and benefits packages, 
and performance appraisals. 

BS 331, Comparative Economic Systems  
This course focuses on the description and 
analysis of economic goals, institutions, and 

policies in different countries, with an emphasis 

on organizational principles and decision-making 
structures. 

BS 365, Organizational Theory & Design  
This course is designed to give the student an 
appreciation for the vast array of organizations 

and their structures.  Students will study, from a 

macro perspective, the range of internal and 
external factors influencing business design.  

One will better understand how businesses adapt 

and grow through their lifecycle, and how 
organizational design can ultimately determine 

the success or failure of an organization.  

Likewise, students will be able to identify 
structures in organizations with which they are 

familiar, and gain insights into the factors 

motivating those structures.  Finally, the student 
will be better prepared to pursue a management 

role, recognizing and reacting to environmental 

factors that affect their area of responsibility, and 
creating an environment designed for success. 

BS 370, Negotiation & Conflict Resolution 

This course provides an overview of conflict 

management and resolution, with emphasis on 

processes, psychodynamics of conflict, and 

win/win principles. By presenting both 

theoretical information and opportunities to 

participate in experiential exercises, the course 
will serve to improve the student's negotiating 

behavior. 

BS 404, Business Research Methods 

Research is a critical component of the Bachelor 

degree program. This course introduces research 

methods, applications and the background to 
research in business. Qualitative and quantitative 

research methods will be introduced to identify, 
locate and analyze primary and secondary data 

sources.  Methods of proper interpretation and 

presentation of findings will also be among the 
topics covered. This course will prepare students 

in the research and writing of business papers 

and in conducting scholarly research for the 
business capstone project, BS446. APA protocol 

will be studied in-depth. 

BS 420, Self and Team Management Skills II 

In this course, the student focuses on skills 

needed for group interaction and the 

management of individual and professional 
priorities.  Included in this course are: an 

introduction to the adult learning model and 

APA writing style, listening as part of servant 
leadership and group participation, aspects of a 

personal vision and elements of healthy group 

dynamics, study team formation and the role of 
diversity and conflict in groups, and resources 

for doing research and elements of effective 

presentations. 

BS 433, Business Policy & Strategy 

This course examines the concepts of business 

policy and strategic management within the 

context of today's rapidly changing business 

environment. Analytical and decision-making 

skills, developed through the course of the 
program, are applied to resolving complex policy 

and strategic issues. 

BS 436, Training & Development 

This course provides an overview of training and 

development, with emphasis on process, the 

psychodynamics of the human resource, and 
specific training tools.  By presenting both 

theoretical information and opportunities to 

participate in experiential exercises, the course 
will serve to improve the student's knowledge of 

training and development. 

BS 446, Capstone Project 

The Capstone Project course is an intensive 

course that culminates in a comprehensive 

research paper and oral presentation. The topic 
will be a business related issue, integrating and 

synthesizing the skills and information learned 

and applied throughout the bachelor curriculum. 
Each student will be responsible for choosing a 

topic, to be approved by the Professor. The 

research paper will be a minimum of 20 pages 
(excluding appendices), and will involve an 

extensive review of empirical and theoretical 

literature related to the student's chosen topic. 
The research paper will involve a minimum of 

15 references and will adhere to the most current 
APA edition. The oral presentation will take 

place during the last two weeks of class. 

Evaluation will be focused on the quality and 

depth of the research, and the student's critical 

thinking, writing and oral presentation abilities.   

Prerequisite:  BS404 

BS 470, Principles of Management & 

Leadership 

This course is designed to provide the student 
with an overview of management and leadership 

processes within an organization. By applying 

the principles of planning, organizing, staffing, 
directing, controlling, and team development 

which builds to a comprehensive team project, 
the student will develop an understanding of the 

role of the manager. 

BS 475, Ethics for Business 

This course provides an understanding of ethical 

issues involving equity, fairness, respect for 

individual rights, and corporate social 

responsibility. Students are challenged to 

develop and defend personal viewpoints relating 

to economic justice, capitalism, and socialism, as 
well as the responsibility of the corporation to 

society, the environment, and questionable 

business practices. Through readings and case 
problems that view ethical problems from 

various viewpoints, students develop an 

appreciation for the ramifications of business 
decisions and a stronger ability to deal with 

similar issues in their own professional careers. 

BS 480, Business Law 

This course is designed to provide a threefold 

examination of the law and its influence on 

business activities and business philosophy. 
First, the course will consider business law in a 

broad context, emphasizing the process by which 

the principles and rules of law are formulated. 

This part of the course will examine the aspects 

of the legal system common to all disciplines of 

law: the source of law, the primary law-making 
bodies, and the court system. Second, the course 

will consider the substantive bodies of business 

law, including the law of contracts, torts, product 
liability, consumer rights, business organizations, 

secured transactions, bankruptcy, agency, 

employment, property, and environmental law.  
Third, the course will examine government's role 

in business by integrating the concepts of ethics, 

legal risk management, corporate governance 
and due diligence where applicable. 

CP 150, Christian Tradition  

This course traces some of the pivotal events in 
Christian history, and includes the people, socio-

cultural influences and basic theological 

concerns involved.  Attention is paid to 

developments in each major period of Christian 

history, as well as to the growth of Christianity 

from its roots in the Middle East to expansion 
across Europe and Africa, to its appearance in 

Asia and the Americas. 

CP 325, Epoch-Making Events in Science 

Using examples from the history of ideas, EMES 

considers major revolutions in our understanding 

of our selves, our world, and the meaning of our 
existence. Typical of the ideas to be discussed 

are: 1) the emergence of the natural sciences as a 
novel way to understand the world; 2) the 

Copernican Revolution as a challenge to 

anthropocentric views of ourselves; 3) scientific 
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explanations for origins that force 

reconsideration of traditional religious views. 
Prerequisite:  CP150 

CP 410, Living Issues 

The capstone course in ENC's Cultural 
Perspectives sequence of courses, designed to 

expose students to some of the major challenges 

facing humanity as a whole and the student as an 
individual.  One of the primary course objectives 

is the exploration of the tensions and possibilities 

that exist for Christian faith and values in a 
society permeated with individualism, 

materialism, and despair.  This course also deals 

with moral philosophy around the globe, 
considering social issues and morality from the 

vantage point of ethics and responsibility. 

Prerequisites:  CP150, CP325, CP350, and 
Senior standing 

LA 300, Professional Communication 

This course is an introduction to the 
communications techniques and documents - 

written, oral, and electronic - used in the modern 

workplace. Assignments and presentations allow 
students to prepare and present the basic forms 

and styles of communication. Students will have 

the opportunity to learn techniques to develop 
effective listening skills, to learn to interpret and 

use body language, to use collaborative writing 

methods, to enhance speaking and presentation 
skills, and to develop effective editing and 

feedback procedures. 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 


